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Research on Ergonomics of Snack Food Packaging

GUO Xiya
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Abstract ; In order to solve the humanized operation problem of the snack food packaging using, snack food packaging

was studied on ergonomics.

According to the requirements of interaction with human and operation objects in

ergonomics, from the perspective of green environmental protection, ecological civilization, snack food packaging was

classified, and the shortcomings of snack food packaging in the operational aspects were summarized. The optimized

solutions were put forward to meet consumers’ dual needs of use and the entertainment,

and meanwhile guiding

consumers develop a good behavior of caring for the environment.
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Type of pillow packaging
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Figure 2 Type of pot-shaped packaging
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Figure 3  Schematic diagram of packaging shapes
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Figure 4 Schematic diagram of food and put husks
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Figure 5 Analysis of hand manner and anatomy
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Figure 6 Green food bags
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Figure 7 Green food packaging box
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Figure 8 Schematic diagram of type
pot-shaped packaging
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